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IDENTITY SYSTEM

In this section:

Official colors
Primary logo variations

Secondary logo variations
Logo use on colored backgrounds

Department logos
Logo use violations

Athletics logo variations

Red, white and black are the official
colors for North Central Missouri
College. All logos should be used in

red, white or black, or an acceptable
combination of the three. If this is not
possible, the logo should be used in all
black (light backgrounds) or white (dark
backgrounds). This is illustrated on the

following pages.

NORTH CENTRAL MISSOURI COLLEGE OFFICIAL COLORS

PRIMARY COLORS

NCMCRED

PMS: 1795

Print: 13C T00M 92Y 3K
RGB: 207R 32G 46B
HEX: CF202E

SUPPORT COLOR

BLACK
HEX: 000000

GRAY

PMS: 424

Print: 58C 49M 47Y 15K
RGB: 109R 111G 113B
HEX: 6D6F71

WHITE
HEX: FFFFFF
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IDENTITY SYSTEM

The logo is the College’s visual identity. It
is important to be consistent and use the
logo appropriately.

Official logos for non-athletics-related
communication include the anchor, the
College name in full, the College initials,
or a combination of the anchor and full
institution name.

The primary logo should be used if design
and space allows and when appropriate.
Otherwise, a secondary variation can be
used.

There are many color variations and
image/type arrangements to choose from
so there should be a design compatible to
any application. As the identifying logo,
the anchor should only be in NCMC red
and black. Exceptions include the anchor
with typography that is either all black or
all white, then the full color of the anchor
will be the same as the typography; the
anchor being used as a graphic element in
the design, where all black or all white is
necessary.

NORTH CENTRAL MISSOURI COLLEGE // 2

PRIMARY LOGO

MIS RI COLLEGE

SECONDARY LOGO DESIGN VARIATIONS
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**FILLED BOXES ONLY USED TO SHOW WHITE TEXT.
LOGOS SHOULD NOT INCLUDE A BORDER OR BOX.

MISSOURI COLLEGE
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PRIMARY LOGO STYLES ON BACKGROUNDS
RED BACKGROUND

DARK COLOR OR BLACK BACKGROUND

LIGHT COLOR BACKGROUND

$ 1}
Horeqteal - EpNortheentral

WHITE BACKGROUND ALTERNATIVE
i i NorthCentral
luISS(!!JIRI CCI)!.!.EQIIE r 1HISSOII!JngCOnLII_EG! 0" enlra
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IDENTITY SYSTEM

The preferred use of the primary and
secondary logos is shown on the previous

page.

Shown here are the best ways to use the
primary logo on different backgrounds.
The same methods should be applied to
secondary logo variations. These are only
suggestions and will vary by design; please
contact the Marketing Department to
determine which logo should be used, if
necessary.

NORTH CENTRAL MISSOURI COLLEGE // 3
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IDENTITY SYSTEM

Logos for departments can be created by
the Marketing Department upon request.
Department logos include the primary
logo and a secondary tagline.

Other department logo designs may be
approved by request only. Some campuses
may have their own logo, approved by

Marketing, such as Barton FFarm Campus.

"T'here are three layout variations to fit the
design in which the logo will be used.

The NCMC Foundation (Alumni
Association) is a separate entity but
consults the Marketing Department to
maintain the consistency of the NCMC

brand.

Stationery design and email signature
guidelines can be found on page 8.

NORTH CENTRAL MISSOURI COLLEGE // 4

DEPARTMENT-SPECIFIC LOGO VARIATIONS

PINorthCentral

MISSOURI COLLEGE

OFFICE OF FINANCIAL AID

({INorthGentral

MISSOURI COLLEGE

OFFICE OF FINANCIAL AID

3
NorthGentral

MISSOURI COLLEGE

OFFICE OF FINANCIAL AID

MISSOURI COLLEGE

OFFICE OF FINANCIAL AID
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LOGO VIOLATIONS

MISSOURI

Do not use the logo in any color other
than the specified colors.

Do not alter the horizontal scale of the
logo.

Do not alter the vertical scale of the
logo.

Do not recreate the logo using a
different or similar typeface.

Do not add words or phrases to the
logo.

Do not add graphic elements to the
logo.

Do not enclose the logo with a border
or filled box.

Do not rotate on axis, add transparency
or resize out of proportion.

B

IDENTITY SYSTEM

It is important in communication to be
consistent with our logo. To the left are
common mistakes to avoid.

NORTH CENTRAL MISSOURI COLLEGE // 5



ATHLETIC LOGO VARIATIONS

)

IDENTITY SYSTEM

Two primary athletic logos exist for

use in different situations. In order to
maintain consistency, these marks should
be reserved for athletics-related materials
only. The athletic logos should not be
used in the same layout as a primary logo
or for academic or other non-athletic
applications. Exceptions may be granted if
arequest is made.

The Pirate will sometimes be
accompanied by typography identifying
the College. The official font of the
Athletic Marketing Department is Nelson
Bold.

For permission to use the athletic logo,
contact the Sports Information and
Marketing Coordinator.

P NORTH CENTRAL MISSOURI COLLEGE S
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PRIMARY & SUPPORTING FONTS

Myriad Pro Regular
Myriad Pro Italic

Myriad Pro Semibold
Myriad Pro Semibold Italic
Myriad Pro Bold

Myriad Pro Bold Italic
Myriad Pro Black Italic

ALTERNATE FONTS

Calibri Regular
Calibri Italic
Calibri Bold
Calibri Bold Italic

WEB FONTS

Noto Sans Regular

Noto Sans Italic

Noto Sans Semibold
Noto Sans Semibold Italic
Noto Sans Bold

Noto Sans Bold Italic

Big Caslon

Georgia Regular
Georgia Italic
Georgia Bold
Georgia Bold Italic

Georgia Regular
Georgia Italic
Georgia Bold
Georgia Bold Italic

B

TYPOGRAPHY

The Myriad Pro font family is the primary
font of North Central Missouri College.
Myriad Pro is ideal for body text and
headings. Myriad Pro Semibold and
Mpyriad Pro Semibold Italic are used most
frequently.

The supporting font is Big Caslon. Big
Caslon is used for body text and captions.
In most cases, it is not used for headings.

Alternate fonts can be used when

the primary and supporting fonts are
unavailable. Acceptable alternate fonts
include Calibri (for Myriad Pro) and
Georgia (for Big Caslon).

For the web, the Noto Sans font family

is used for headings and subheadings as
well as in body text. Headings should be
in all caps and bolded; subheadings are in
all caps, bolded, and italicized. Georgia
Serif'is used as an alternate body text font,
especially where text is meant to stand out
from the page.

NORTH CENTRAL MISSOURI COLLEGE // 7



B

PHOTOGRAPHY & VIDEO

Appropriate written consent must be
obtained to use photos or statements in
marketing materials.

The Photo Release Form can be found at
nemissouri.edu/marketing.

NORTH CENTRAL MISSOURI COLLEGE // 8

TAKING & CHOOSING PHOTOS

Quality photography is crucial to our brand. Select images that communicate NCMC’s message in a
positive manner, whether for external or internal audiences. The Marketing Department can assist
with your image needs.

«  Make sure photography is current.

«  Use original photography for shots of our students, faculty and campus. Avoid using stock
photos if at all possible.

«  Be mindful to represent the diversity across our campus. Look at your image choices to see if
they are representative of our campus community.

«  When choosing student images, it is best to avoid using photos of students with strongly
branded clothing, non-NCMC collegiate wear, or inappropriate clothing.

«  Photography that appears “staged” should be avoided. Posed photography (large groups or
family photos) may be appropriate for specific projects, but should be used sparingly.

Students that have completed the admissions application have agreed to allow the College to use
their likeness in marketing materials for the College, but it is still appropriate to ask permission.

Written permission must be obtained for students that have not completed the admissions
application. If the subject is under 18 years of age, consent from a parent or legal guardian is
necessary. The Photo Release Form can be found at ncmissouri.edu/marketing or by contacting
the Marketing Department.

Photographs are protected by copyright. Avoid selecting images that do not belong to the
College or that are not licensed for your use. Do not use any photo found online without obtaining
appropriate permission when creating .



VIDEO STANDARDS

Introductory & Closing Screens
- Informative videos, such as lectures and information sessions, should include an introduction

screen at some point in the first 10 seconds and can include the website.
«  Promotional videos, event highlights and videos for social media do not need an introductory r 1
screen. ‘ i ’

« Allvideos should end with the primary logo; this doesn’t need to be on a solid background.
«  When incorporating titles into a video, include the primary NCMC logo on the title slide, as

shown. PHOTOGRAPHY & VIDEO

The video standards are to assist NCMC
staff, students and outside vendors in the
production of video to be used by the

w College. The standards will give guidance
w HI o g!JIR(F C(!Il_ll:_ E@! wul . SC! nt g! r\" |'s!sr (! !JIRcI g(!'l.ll.lég! to create footage that reflects the College’s

NCMISSOURI.EDU . . .
marketing identity.

EXAMPLES OF INTRO & CLOSING SCREENS

All videos produced for official use of the
College must be captioned for the hearing

Transitions/Effects .
impared.

Transitions and effect in video can be used to add emphasis, pass time and create mood. Videos
created for NCMC use should have a natural feel to the. Avoid heavy or strange effects. Acceptable
transitions include:

« Dissolve

« Clean Cut

«  Fade to white/black

Note: Student-made videos, user-
generated content videos, or videos made
specifically for social media do not need to
follow these standards.

strictly follow these standards but should
consult the Marketing Department if there

Any transition should be carefully selected to match the tone and feel of the video as a whole. :
are questions.

Videos should never include watermarks of the logo or logos throughout the video; only on the
intro and closing screens, when necessary.

Music

«  Genre of music should fit the video mood, content and style.

«  Be mindful of the volume during speech.

« Licenses must be purchased for music that is not open source.

«  Songs with lyrics should only be used when the video does not contain spoken word;
otherwise, music should always be instrumental. Exceptions can be made on a case-by-case
basis.

NORTH CENTRAL MISSOURI COLLEGE // 9



STATIONERY

Letterhead and envelope design can be completed by the Marketing Department. A Word
w document letterhead template will also be provided for digital and print use.

Complete the Project Request Form at ncmissouri.edu/marketing.

STATIONERY & EMAIL EMAIL SIGNATURES

Stationery design can be provided by the

Marketing Department Consistent email signatures for all NCMC employees are designed to maximize contact information
g .

in a professional and coherent style across all departments. Keep signatures simple and keep the
number of lines to a minimum. Templates, watermarks, or stationery backgrounds should not be

Please review the recommendations to the q
used.

right.

Images and Logos: Avoid using any logo other than one of the College’s official logos. If using
images in the email signature, please note that many email clients and mobile devices block the
appearance of logos and images. Animated .qgifs should be avoided.

Physical Mailing Address: Addresses are rarely needed, so repeating it in every signature is
unnecessary. If the College’s address is needed, in most cases it can be included it in the body of
the email.

Email Address: Because you use your email to send the message, including your email in the
signature is redundant and unnecessary.

Itis suggested to include:

Primary Logo or Anchor (optional)

Name

Job Title

Department (optional)

College Name (if primary logo is not used)
Direct Phone Number

Website (homepage or department-specific link)

Additional options may include: College social media handles, fax number, and mobile number.

The Marketing Department can provide a signature template upon request..

NORTH CENTRAL MISSOURI COLLEGE // 10



REVIEW & APPROVAL OF MARKETING MATERIALS

All materials developed in other departments, with the exception of ads formulated by Human

Resources, must be submitted to and approved by the Marketing Department at least one week r 1
prior to the disclosure to any party for the purposes of design, printing, or publication. \ i 1

The Marketing Department can assist with design projects. Complete the Project Request Form at
ncmissouri.edu/marketing to get started.

DEPARTMENT GUIDELINES
NON-DISCRIMINATION STATEMENT All materials developed in other

departments must be approved by
the Marketing Department before
distribution.

The non-discrimination statement must be included on all printed materials and brochures.
The non-discrimination statement developed specifically for printed materials can be obtained

from the Marketing Department or by visiting ncmissouri.edu/consumerinfo/notice-non-

discrimination/. T'he non-discrimination statement must be

included on any printed publications.
If you are unsure whether or not your marketing piece must include the statement, please contact

the Marketing Department for clarification.

NORTH CENTRAL MISSOURI COLLEGE // 11
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MARKETING DEPARTMENT

Jenna Stevens
Director of Enrollment
Management
660-357-6401
jstevens@mail.ncmissouri.edu





